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Executive Summary
Data from forty-nine percent (49%) of the 2015 undergraduate degree recipients was collected from online surveys, faculty, employers,
and other verifiable information sources in accordance with the National Association of Colleges and Employers’ First Destination
Standards. (49% knowledge rate based upon data obtained for 709 out of 1,460 total graduates).
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Class of 2015 Residency
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Office of Career Services: Services and Resources Utilized

Of the graduates who responded to the First Destination Survey, 577 (81%) indicated they utilized the Office of Career Services.

Of the 577 respondents:

e 60% reported being employed full-time

e 21% reported plans to attend graduate school

) 7% reported being employed part-time

. 3% reported plans to work and attend graduate school
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The Office of Career Services Programs and Services

The Office of Career Services provides comprehensive programs and services to assist students in their job search and career
management. Services include:

e Personal career advising e Professionalism and life skills seminars

e On-campus interviews e Extensive web resources

e Employerinformation sessions e Mock interviews

e Job search strategies classes e Mentors

e  Weekly career and job search workshops e Job shadows

e Job and Internship fairs e Informational interviews

e Employer networking events e Classroom presentations

e Job and internship postings e Student organization workshops

e Lessons in Leadership events e Etiquette Dinner and Dress for Success program




Timeframe of Employment Reported by Class of 2015 Undergraduates

Of the graduates who reported being employed, 360 provided information on when they began employment. Of that number,

5.83% indicated they are continuing to work for a previous employer and 1.94% indicated that they are self-employed.

Data collected from the undergraduate Class of 2015 indicated the following:

39.44% Were employed by graduation*

73.05% Were employed within 3 months of graduation *
87.22% Were employed within 6 months of graduation *
91.38% Were employed within 9 months of graduation *

92.22% Were employed within 1 year of graduation *

19.82% of respondents who reported being employed did not indicate their time to employment on the survey.

* includes those who continued to work for a previous employer

Salary Data Reported by Class of 2015 Undergraduates

Respondents are not required to provide salary data. The salary statistics below are based upon 236 respondents who chose to

disclose their annual salary for full-time employment. Salary information reflects self-reported base salary and does not include

commissions, bonuses or other variable sources of income. Salary information is collected using base salary ranges within a

$5,000 range.

For purposes of calculating the mean, median, maximum and minimum salary information, the midpoint of the

reported salary range is utilized for each respondent.

College Mean Low Median High

College of Arts and Letters $35,469 $14,999 $32,500 $72,500

College of Natural and Health

. $37,222 $14,999 $37,500 $62,500
Sciences
College of Business $45,885 $14,999 $42,500 $122,500
College of Social Sciences, $41,042 $17,500 437,500 $142.500

Mathematics, and Education




Sample Employer Names for the Class of 2015 Undergraduates

The career paths of the respondents are varied and span most industries.
Below is a sample list of employers (in alphabetical order):

Aloft Tampa Downtown Dimmitt PepsiCo
American Express Global Business Travel Disney PLS Logistics Services
Americorps DTCC PriceWaterhouseCoopers

Anytime Fitness

Duke Energy

Publix

AVI-SPL Ernst & Young Rakuten Marketing

Ballast Point Ventures FanDuel Inc. Raymond James Financial, Inc.
Bankers Financial Corporation Fidelity Investments RMS

Barclays Florida Aquarium SAP

Bisk Education

Florida Panthers

SkyBridge Resources

BluePearl Veterinary Partners

Ford Motor Credit

Skyscanner

Bluewater Media

Gartner

St. Joseph's Children Hospital

Bonefish Grill

Geico

St. Joseph's Hospital

Bristol-Myers Squibb

Greenway Health

SunTrust

CACI Hillsborough County Public Schools T. Rowe Price

CAE Hillsborough County Sheriff's Office Tampa Bay Rays

CarMax Holland & Knight Tampa General Hospital
Catalina Marketing HSN Tech Data

CBS Radio Insight Global The Florida Sheriffs Boys Ranch
Cigar City Brewing Jabil The Flyer

Cintas JET Program The Home Depot

Citi JPMorgan Chase & Co. The University of Tampa
City of Tampa Kforce The Walt Disney Company
CNBC Laser Spine Institute TJX Companies, Inc.

Coca Cola Liberty Mutual Total Quality Logistics

Coldwell Banker

Lutheran Services Florida

United States Army Reserve

ConnectWise

MetLife

United States Department of Agriculture

Cott Beverages

MLB Network

United Way Suncoast

Crisis Center of Tampa Bay Moffitt Cancer Center US Navy
Deloitte Morgan Stanley USAA
Department of Defense NBCUniversal Media, LLC WilsonHCG
Department of Education Orlando Magic Yelp
Depository Trust and Clearing Corp. Oxford Exchange YMCA




Internships Reported by the Class of 2015

Of the graduates who responded to the First Destination Survey, 340 indicated they completed an internship.

Of those 340 respondents:
e 63% reported being employed

e 16% reported plans to attend graduate/professional school

o 3% reported plans to work and attend graduate/professional school

Graduate and Professional School Plans for the Class of 2015

Twenty-one percent (21.3%) of the undergraduate Class of 2015 who responded to the survey participated in post-graduate
studies after graduation. Respondents indicate participation in graduate and professional programs at 66 higher education
institutions across 24 states and territories. The Class of 2015 are pursuing studies in a variety of academic areas including
Arts & Sciences, Business, Education, Health Care, Instructional Design, Law, Medicine, Natural Sciences, Psychology, Social
Work, Sports and Entertainment Management, and Strategic Communications.

Alphabetical Listing of Graduate and Professional Schools for Class of 2015

American Military University

Southeastern University

American University

Southern New Hampshire University

Aureus University

Stetson University College of Law

Baldwin Wallace University

Suffolk Law School

Barry University

Suffolk University

Bond university

Temple University

Bridgewater State University

Texas A&M University

CUNY Graduate School of Journalism

The University of Tampa

Colorado Christian University

Thomas Cooley Law School

Cooper Medical School of Rowan University

Trinity Washington University

Drexel University

University of Birmingham

Emory Law School

University of Central Florida

Flatiron School

University of Florida

Florida International University

University of Houston

Florida State University

University of Leeds

Frankfurt School of Finance & Management

University of Maryland School of Dentistry

George Washington University

University of Nevada

Golden Gate University

University of New Haven

Harvard Graduate School of Education

University of North Georgia

lona College

University of Oxford

John Marshall School of Law

University of Pikeville College of Osteopathic Medicine

Johns Hopkins University

University of Redlands

Lindenwood University

University of South Florida

London School of Economics and Political Science

University of South Florida Morsani College of Medicine

Louisiana State University Health Science Center

University of Southern Maine

Loyola University Chicago

University of Southern Mississippi

Midwestern University

University of St. Augustine

New York University

University of Tokyo

Nova Southeastern University

University of Charleston

Point Park University

Washington University

Ponce Health Sciences University

Webster University

Ross University School of Medicine

West Virginia University

This report is provided by The University of Tampa Office of Career Services and is based on data provided by the Office of Institutional Research

Office of Career Services
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